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Master of Fine Arts (M.F.A.) in Media Arts

The Master of Fine Arts in Media Arts program emphasizes the artistic development of the individual
student and the creation of quality of works in photography, film, video, sound, new media, and/or
interdisciplinary media. Degree requirements are 60 credit hours. The program generally takes three
years to complete.

This terminal degree program is unique in its balance of coursework in media arts practices with art,
media history and theory, individual mentorship, and interdisciplinary work in other programs throughout
the University. The faculty awarding a successful student the M.F.A. is an acknowledgement of creative
and intellectual achievement and is accomplished through the development of a body of an innovative
individual practice work in the media arts, accompanied by a creative research paper. The program
prepares students for careers in the contemporary media arts as a media artist, artist, video or filmmaker,
designer, theorist, educator, and other future professions which will require creativity and artistic acumen.
While mastery of craft within media arts is a vital component of the M.F.A. in Media Arts, the program's
philosophy is that graduate study should expand the student’s breadth as an artist and encourage
interdisciplinary study. Available coursework in production, criticism, theory, history, and combined
media studies emphasizes the interwoven character of traditional and contemporary approaches and
technologies in the 21st century.

A distinguished faculty of artists and scholars in the School of Media Arts teach in excellent facilities, and
a variety of curricular offerings allow students to individually tailor their programs of study.

Admission

All requirements for admission to the Graduate School at Southern lIllinois University Carbondale must be
met. Applicants must submit the Application for Admission to Graduate Study forms, certified transcripts
of all post-secondary studies as well as three letters of recommendation from individuals who can
evaluate their potential for graduate studies. Applicants must also submit a resume outlining educational
and professional experience, as well as a personal statement describing their objectives for study in the
program, career goals and interests.

Prospective students must present evidence of exceptional talent and/or potential in one or two media
pursuits in the degree program. Applicants should include an example of work that demonstrates their
competency. This evidence will ordinarily consist of a portfolio of photographs or digitally generated

art works, one or more films, videos, sound works, multimedia productions, web art projects, or other
evidence of artistic potential. Applicants must clearly indicate their role(s) in any project submitted. An
interview with faculty in the program is highly recommended, particularly for applicants with minimal
coursework in the field.

Acceptance into the program and continuing enrollment are at the discretion of the College of Arts and
Media and the Graduate School. Generally, applicants must have a grade point average of at least 3.0
(4.0 = A) on the entire last undergraduate work. International students whose native or first language is
not English, or those with fewer than 100 graded hours of college credit at a U.S. college or university,
must take the TOEFL and earn a minimum iBT score of 80 prior to January 21, 2026, or 4.5 on or after
January 21, 2026, or an IELTS score of 6.5 or higher, to be admitted. Students whose preparation is
deemed lacking in certain areas may be required to take undergraduate courses to attain competency.
These will not be counted toward the M.F.A. in Media Arts degree.

Retention
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No course in which the grade is below B- shall count toward the degree or fulfilment of any requirement,
but the grade will be included in the grade point average. The M.F.A. in Media Arts program generally
takes three years to complete.

Procedures

All M.F.A. in Media Arts students will undergo a faculty review at the end of Year 1. This process

allows faculty to deliver formal feedback regarding the student’s progress toward their degree that
includes performance in courses and creative and scholarly production outside of the classroom. The
possible outcomes of this review are Pass, Provisional Pass, and Fail. Failure of this review will result in
termination from the program. Students who receive a Provisional Pass in this review will receive a letter
outlining the areas in which they must improve and be assigned a faculty mentor for this process. Failure
to demonstrate improvement will result in termination from the program.

By the end of the third semester in residence, each M.F.A. in Media Arts student will be required to select,
in consultation with the Associate Dean of Graduate Studies, a committee chair and a committee of two
additional graduate faculty members. The faculty committee and the student develop a specific plan of
study, considering the requirements of the Graduate School, the degree program, and the goals of the
student.

The M.F.A. in Media Arts degree culminates in an intensive Creative Thesis that must be publicly
presented. The exact nature of the student’s project and presentation will be determined in consultation
with the committee. The committee chair supervises the thesis. An oral examination by the faculty
committee will take place in conjunction with the public presentation of the thesis and will focus on

an evaluation of the project. The M.F.A. Media Arts electronic thesis document consists of a formal
paper describing the Creative Thesis, its historical precedents, contemporary context, and theoretical
underpinnings with embedded media files that document the public exhibition/screening. It must be filed
with the SIUC Graduate School. The University reserves the right to retain a portfolio or samples of each
student’s work.

Student Learning Outcomes
Students will demonstrate:

« A disciplined, professional arts-based practice in the media arts.

* A mastery in one or more practices in the media arts.

» To write about their own work and the works and theories of others from critical, historical, and
aesthetic perspectives.

< An analytical understanding of contemporary media discourses.

« An understanding of creative practice and scholarly research methods.

« The ability to conduct independent scholarly and creative research.

» The ability to explain fundamental and advanced concepts in the field of media arts.

However, other graduate-level courses in the College of Arts and Media are allowed, as deemed
appropriate by the faculty committee and Director of Graduate Studies. We also encourage students to
work with their faculty advisors to seek out graduate-level coursework in other programs where different
perspectives will enhance our students’ learning.

Media Arts Courses

MCMAS521 - Expanded Cinema This course provides a foundation for creating media art that goes
beyond the boundaries of traditional cinema and that challenges the conventional relationship between
spectator and screen. Students will create immersive environments and live performances that

integrate projections of still imagery with film, video, audio and audience participation. Special areas of
concentration will include these histories: Futurism and Surrealism; Fluxus and Happenings; conceptual
and performance art practices in the 1960s and 70s; relational aesthetics and social practice; tactical and
interventionist media. Project assignments will be both individual and collaborative. Restricted to MFA
students in MCMA or consent of instructor. Lab fee: $75. Credit Hours: 3

MCMAS23 - Topics in Studio Practices This is a special production topics in studio production

and practices course for MFA's in Media Arts that focuses on specialized production techniques,
topics, techniques, and formal approaches to media making. The course offers the opportunity to gain
new techniques and build skills through the use of potentially unfamiliar production equipment and
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approaches. The class encourages students to explore the edges of their disciplines by providing a
focused framework for formal investigation and experimentation. Equipment Usage & Lab fee: $75. Credit
Hours: 3

MCMAS524 - Topics in Interdisciplinary Practices This hybrid MFA studies and practice course will

use a topical starting point for critical study of the histories and philosophies associated with social and
scientific movements and paradigms through media and art histories, cultures, and practices. Readings,
guest lectures, and field trips delve into the semester theme and contribute to the generation of media art
developed through the strategic framework of each artist's practice. Equipment Usage & Lab fee: $75.
Credit Hours: 3

MCMADS35 - Topics in Textual Analysis This class examines methods of textual analysis in the media
arts with references to their historical, theoretical, and practical contexts. Credit Hours: 3

MCMADS543 - Media Arts Studio Seminar A forum for the pursuit of creative projects in the media arts.
May be repeated as topic changes. Restricted to CMCMA MFA or PMMM major or consent of instructor
or director of Graduate Studies in Mass Communication and Media Arts. Equipment Usage & Lab fee:
$50. Credit Hours: 1-3

MCMAS548 - MFA (Master of Fine Arts) Projects Supervised independent creative work in media arts,
the exact nature of which is to be determined in consultation with the MFA faculty member. Consent of
instructor. Equipment usage fee: $50. Credit Hours: 1-9

MCMAJS52 - Special Topics in Media Studies This course provides an in-depth study and discussion
of selected topics in media studies. Topics vary and will be announced in advance. This course may be
repeated when the topic differs. Credit Hours: 3

MCMAS559 - MFA Studio Art Practice This course is an interdisciplinary forum in which students develop
their media arts practice, learn, and implement critique skills and expand their practice as media artists.

It is repeated five times, and is taken each in semester of enrollment in the MFA degree program. As
students progress through the first year in the program, they are expected to expand their practice

within a variety of media arts practices and gain a deeper understanding of the aesthetic and conceptual
development of their work in preparation for the first-year review. As students continue through the
iterations of the class, they are expected to develop clearly articulated positions about the aesthetic,
historical, and theoretical contexts of their work. Restricted to MFA students in the College of Arts and
Media, or via consent of instructor and the MCMA Director of Graduate Studies. Equipment Usage & Lab
fee: $150. Credit Hours: 6

MCMAS564 - Political Economy of Media Addresses the intersections of politics, economics, and
social structures that underpin media arts and industries at global and national levels. Emphasizes the
relationship between theories and methods. Credit Hours: 3

MCMAS76 - Gender, Sexuality and Media This course critically examines the role and potential impact
of the media in enabling, facilitating, and challenging social constructions of gender, gender expression,
and sexual identities in U.S. society and globally. We will go far beyond the common discussions of
problematic media representations of female beauty and male violence to use theories of gender, gender
expression, sexual identity, and gender-based violence to understand contemporary media production
and representations. We will explore how objects, social practices, government policies, and even nations
can be gendered, and how this functions to create and maintain interlocking systems of oppression.
Global in scope, this class will enable us to look within but also well beyond the U.S. to better understand
the impact of specific ways of gendering in popular culture and the media's role in this process. Credit
Hours: 3

MCMAS77 - Topics in Race and Media An in-depth study of the relationship between race and media
through the lens of a specific topic. Common themes include critical race theory and ideologies of race,
raced representation in media texts, racial and ethnic diversity in media industries, and media as a
contested site in the struggle for racial justice. May be repeated when the topic differs. Credit Hours: 3

MCMAS82 - Game Narratives Teaches students the core ideas and practices of game narratives. It
covers: a) The conceptual fundamentals of theories of game narrative design; b) The technical and
organizational process of creating a narrative game. This includes designing and implementing a
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narrative game using an appropriate software tool. While game narrative is at the center of this course,
the skills and knowledge acquired in this class are applicable to broad range of design-centric fields and
contexts. Credit Hours: 3

MCMAS583 - MFA Graduate Colloquium The MFA Graduate Colloquium is an introduction to graduate
studies through encounters with various media artists and researchers. During weekly meetings,
individual faculty members introduce students to their research and creative work. The course will also
serve as a forum in which students discuss their own research and creative work in an interdisciplinary
setting. Presentations by guest lecturers and visiting artists are also a component of this class and are
scheduled at the discretion of the instructor. Two semesters of the MFA Graduate colloquium are required
of all graduate students in the MFA program in MCMA. Credit Hours: 3

MCMADSS85 - Pedagogy and Professorial Skills A practicum course in which students learn the theories,
craft, and art of teaching. Topics include course design, lecturing, leading of seminar discussions,
assessment, grading strategies, writing and grading essay exams, formulating writing assignments and
strategies for responding to student work to produce transformations in learning. Conceptual strategies for
how and why to teach in-person and online synchronously and asynchronously. The course also covers
skills required to enter the job market in academia. Topics include how to build a research career, how to
apply for an academic job, how to successfully negotiate a phone interview and an on-campus interview,
and how to succeed as an early assistant professor. Credit Hours: 3

MCMABS599A - MFA Thesis Thesis requirements may be satisfied only by a creative thesis for the M.F.A.
degree in Mass Communication and Media Arts. Minimum of six hours required for the M.F.A. degree in
MCMA. Graded S/U. Restricted to students in the M.F.A. degree program. Lab fee: $75. Credit Hours: 1-6

MCMAS599B - MA Thesis Thesis requirements may be satisfied only by a written thesis for the M.A. in
Media Theory and Research in the College of Mass Communication and Media Arts. Minimum of three
hours required for the M.A. degree. Graded S/U. Restricted to students in the M.A. degree program in

CMCMA. Credit Hours: 3

MCMA®BGQO - Dissertation Minimum of 24 hours to be earned for the Doctor of Philosophy degree. Credit
Hours: 1-12

MCMA®GO0L - Continuing Enrollment For those graduate students who have not finished their degree
programs and who are in the process of working on their dissertation, thesis or research paper. The
student must have completed a minimum of 24 hours dissertation research or the minimum thesis or
research hours before being eligible to register for this course. Concurrent enroliment in any other course
is not permitted. Graded S/U or DEF only. Credit Hours: 1

Media Arts Faculty

Bates, Kyle, Assistant Professor, DMA, California Institute of the Arts; MFA, Mills College. Sound art
and recording, electronic music and recording media, media arts, sound and video performance, film
and video game scoring, neurodivergent experience, sonic metaphor, autofiction, installations, and
experimental media.

Brooten, Lisa B., Associate Professor, Media Studies, Ph.D. Ohio University, 2003; 2002. Media and
globalization, gender, alternative media, social movements, political communication, interpretive/critical
research methods, ethnography.

Freivogel, William H., Professor, Media Law, J.D., Washington University Law School, 2001; 2006.
Journalism, media law, public affairs and policy.

Han, Dong, Associate Professor, Ph.D., University of lllinois. Media and cultural industries, market
relations in media sectors, media and communications research, television and new media, international
communication.

Kapur, Jyotsna, Professor, Cinema Studies, Ph.D., Northwestern University, 1998; 1998. Feminist
and Marxist analysis of media, globalization, children’s film and consumer culture, documentary and
ethnographic film, the German and Japanese new wave and Indian cinema.
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Karan, Kavita, Professor, Advertising and Marketing, Ph.D., University of London, 1994; 2009. Political
communication, advertising and market research, international communication, media and children,
health communication.

Kreider, Wago, Associate Professor, Media Production, M.F.A., Rutgers University, 2002; 2006.
Experimental and documentary media production, sound studies and production, cinematic histories,
architectural and environmental studies.

Lescelius, Bridget, Associate Lecturer, M.B.A., Virginia Institute and State University, Pamplin College;
Public Relations, M.S, Boston University. Advertising and marketing strategy, public relations, market
research, communications planning, branding, client relations, tourism and economic development
marketing, integrated marketing communications.

Lewison, Sarah, Associate Professor, Media Production, M.F.A., University of California, San Diego,
2001; 2007. Video art, social movements, environmental media, installation, live art and performance.

Malloy, Lisa, Assistant Professor, M.F.A., University of Illinois Chicago, 2025. Filmmaking and artistic
practice, collaborative and place-based cinema, speculative narrative, archival media, sound and
off-screen space, landscape and more-than-human worlds, documentary and ethnographic film,
screenwriting and production.

Motyl, H. D., Associate Professor and Interim Dean, Media Production and Screenwriting, M.F.A.,
Northwestern University, 1990; 2007. Film/Video production and screen writing, narrative, gay
representation.

Needham, Jay, Professor, Audio Production, M.F.A., California Institute of the Arts, 1989; 2003. Video,
film, digital audio production, and electro-acoustic music.

O’Brien-Takahashi, Heather M., Assistant Professor, MFA, California Institute of the Arts. Expanded
cinema and psychoanalysis, essay and experimental film, decoloniality, installation, video art,
photography, third cinema, gender studies, and queer theory.

Padovani, Cinzia, Associate Professor, Media Studies, Ph.D. University of Colorado, 1999; 2005.
Historical approaches to political economy, public service broad-casting, international communication,
social movements and the media.

Sphar, Robert, Associate Professor and Interim Chair Department of Radio, Television, and Digital
Media, Media Arts, M.F.A., Parsons School of Design, New York City, 1991; 2009. Explores the Internet
using code-based automated art, live art performance, drawing, painting, sculpture and time-based
media.

Thompson, Jan, Professor and Director of the School of Journalism and Advertising, Documentary
Production, M.G.S., Roosevelt University, 1988; 2000. Video production, documentary, sports production.

Wall, James, Senior Lecturer, Media Management, M.A., B.S., Southern lllinois University, 2004, 1996.
Electronic media marketing and management, broadcast sales and marketing, media management,
broadcasting industry leadership, communication policy, community radio.

Zhou, Hong, Associate Professor, Cinema Production, M.F.A., York University, Toronto Canada, 2000;
2008. Film and video production, cinematography, Chinese cinema, surrealist cinema.
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